Corporate Annual Reports

Cut out and give one annual report for a corporate indicator to each student:
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	Events that influenced raw material costs.

1st Quarter: Inflation

2nd Quarter: Entry of new supplier in market. 

3rd Quarter: Price war among suppliers.

4th Quarter: Exit of old supplier from market. 

	
	
	

	[image: image2.jpg]Distribution Costs

First Second Third Fourth




	
	Events that influenced distribution costs.

1st Quarter: Inflation.

3rd Quarter: Speculation in oil markets.

4th Quarter: Fuel shortages.
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	Events that influenced infrastructure costs.

1st Quarter: Computer system upgrade.

2nd Quarter: Hurricane damage.

3rd Quarter: Factory closure because of strikes.
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	Events that influenced labour costs.

1st Quarter: New minimum wage law.

3rd Quarter: Worker’s strike. Workers were not paid salaries.

4th Quarter: Strike ended. Workers received higher salaries. 
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	Events that influenced marketing costs.

1st Quarter: A decrease in advertising rates.

2nd Quarter: New advertising campaign.

3rd Quarter: Completion of ad campaign.
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	Events that influenced production.

2nd Quarter: Opening of new factory.

3rd Quarter: Labour strike.

4th Quarter: End of the strike. 
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	Events that influenced revenue.

1st Quarter: Decrease in sales.

2nd Quarter: Increase in sales.

3rd Quarter: Fluctuation in sales.

4th Quarter: Strong holiday buying.
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	Events that influenced sales. 

1st Quarter: Low consumer demand.

2nd Quarter: Price drop.

3rd Quarter: Price war with competitors.

4th Quarter: Strong holiday buying. 
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